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DBONIOLMA MapPKETMNIENCOB
Ha POCCUNCKOM PbIHKE OT HOBaATOPCTBA
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AHHoTauud. CTaTbs NOCBSALLEHA PACCMOTPEHUID TeMbl MApPKETNNECOB B KOHTEKCTE AMHAMMWYHOIO
Pa3BUTMA OHNANH-TOPTOBIIA W MOBbILLEHHOIO UHTEPECA CO CTOPOHbI MOTPEOUTENEN U OpraHn3aLmnin K 3TOM
MOJieSin BU3Heca, NOCKONbKY B HACTOALLEE BPEMSA MapKETNIIeichbl CTAHOBATCA BCe 60J1ee NonynsapHbIMM Kak
ANs NPOAaBLOB, TaK W NokKynarenein 611arofaps cBoer yLo6HOCTH, LUIMPOKOMY aCCOPTUMEHTY 1 OCTYMHOCTU
TOBApOB W ycnyr. B cTatbe 060CHOBbLIBAGTCA aKTyanbHOCTb JAHHOI0 UCCIE[0BaHMA, CBA3AHHas
C pacTyLLei nonynspHOCTbI0 MApPKETNSIENCOB U UX 3HAYEHWEM ANA 3JIEKTPOHHON KOMMepLUmMu. ABTOpbI
06paLlaloT BHUMAHKE Ha NPEeMMYyLLECTBa U OrpaHnyeHns Moaeny 6u3Heca MapKeTniencos, NpesocTasnas
aHanuTu4yeckoe 060CHOBAHNE UX 3HAYEHUS U NOTeHUMana Ang OpraHu3auui, Takxe aBTopbl NPUBOAAT
CYXX[EHUS 0 TOM, KaK opraHmsauusm a@eKTUBHO UCMOJIb30BATL MAPKETMJIEACHl B CBOUX CTpATErnsx
NPoAAX, a TaKXKe 0 PO MapKETN/IecoB B COBPEMEHHOI 3KOHOMUKE W 06LLeCTBe. [TpUBOLATCS CYXXOEHUS,
0CHOBaHHbIE Ha aHaNI3e JaHHbIX 1 OMbITe APYrMX KOMMAHWIA, KOTOPbIE MOMOTYT PYKOBOACTBY OpraHnsauui
NyyLLe NOHATH 0COGEHHOCTI MapKeTNNeincoB 1 pa3pabotatb aPeKTUBHbIE CTpaTerun npogax. Llenbto
1CCNeS0oBaHNA ABNIAETCA U3Y4eHWe NPEeMMYLLIECTB 1 OrpaHnYyeHnin MoLieNn 61U3Heca MapKeTrencoB, a TakxKe
npefoCcTaBlieHNe NPaKTUYECKX PEKOMEHALMIA AN OpraHn3aunil, CTPEMALLMXCS YCMELHO NPUCOeANHUTLCSA
K mapketnnencam. OTMe4aeTcs, YTo MccnefoBaHne nNpeacTaBiseT HOBble UCCNEN0BaTeNIbCKNE BbIBOb,
KOTOpble BHOCAT BKJIaj B akaleMM4eCKoe COO6LLECTBO M NPAKTUYECKYH 06/11acTb BefeHus 6usHeca. Ha ocHoBe
aHanM3a JaHHbIX NCCeA0BaHNUsA NPMBOAATCA CY)XAEHNSA 0 3HAYEHUI MAPKETNENCcOB ANs PasnyHbIxX cdep
6u3Heca, 3KOHOMUKM 1 06LLEeCTBA B LieNoM. TakuM 06pa3om, CTaTbs NPeSOCTABNIAET LEHHYI0 UHA OpMaLuio
0 MapkeTnnencax, x NPeumyLLecTBax 1 orpaHNYeHnsx, a TakxKe npeanaraeT pekomeHgaumum ans 6usHeca,
aKaZieMN4eckoro coo6LLEeCTBa U OPraHOB PerynmpoBaHns, crnoco6CTBYS PasBUTUIO 3TOI MOAENN 6U3Heca
1 MOBbILLIEHNO 3)(DEKTUBHOCTMN OHJIAIH-TOPrOBIIN.
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Abstract. The article is devoted to the consideration of the topic of marketplaces in the context of the dynamic
development of online commerce and increased interest from consumers and businesses in this business model,
because currently marketplaces are becoming increasingly popular for both sellers and buyers, due to their
convenience, wide range and availability of goods and services. The article substantiates the relevance of this
research related to the growing popularity of marketplaces and their importance for e-commerce. The authors draw
attention to the advantages and limitations of the marketplace business model, providing an analytical justification
of their significance and potential for businesses, and the authors also make judgments on how businesses can
effectively use marketplaces in their sales strategies, as well as on the role of marketplaces in the modern economy
and society. Judgments based on data analysis and the experience of other companies are given, which will help
businesses better understand the features of marketplaces and develop effective sales strategies. The purpose of
the study is to investigate the advantages and limitations of the marketplace business model, as well as to provide
practical recommendations for businesses seeking to successfully join marketplaces. It is noted that the study has
a novelty and presents new research findings that contribute to the academic community and the practical field of
business. Based on the analysis of the research data, judgments are made about the importance of marketplaces
for various spheres of business, economy and society as a whole. Thus, the article provides valuable information
about marketplaces, their advantages and limitations, as well as offers recommendations for businesses, the
academic community and regulatory authorities, contributing to the development of this business model and
improving the efficiency of online trading.

Keywords: consumer market, e-commerce, marketplace, online store, competition, digital marketing

For citation: Anisimov A., Polyakov 0. The Evolution of Marketplaces in the Russian Market from Innovation
to Mass Popularity. Sovremennaya konkurentsiya=Journal of Modern Competition, 2023, vol.17, no.3, pp.76-86
(in Russian). DOI: 10.37791/2687-0649-2023-17-3-76-86

BeepeHue

CTBE OHNANH-TOProB/IA 3aHMMAaET BCe

fonee 3Ha4MMO€E MECTO, MPEAOCTaBMAS
YHUKanbHble BO3MOXHOCTM Kak and npogas-
LOB, Tak 1 Ana nokynartenen, roe OaHUM 13
KITHOYEBbIX PA3BUTUM B 3TOM cdhepe ABNATCA
3MEKTPOHHbIE KOMMEpPYECKNe NNaTopMbl, 13-
BECTHblE Kak MapKeTnnerncsl. MapkeTnnencsl
npeacTaenaoT cobor UMdpPOoBble NAOLLAAKN,
rae NpoaasLbl MOMyT MpeanaraTb CBOM TOBapb!
W yCnyru, a nokynarenum MoryT BbibupaTtb 13
LLIMPOKOrO acCOpPTVMEHTa NPeanoXeHun.

B COBPEMEHHOM MH(OPMaLIMOHHOM ObLLie-

B HacTosllee Bpems akTyanbHOCTb MC-
CcrnefoBaHUs TeMbl MapKeTNNencoB 0CO6EeHHO
OLLYLLIaeTCs B CBETE AMHAMUYHOIO pasBuTus
OHMaMH-TOPrOBMN 1 MOBLILLEHHOMO MHTEepeca
CO CTOPOHbI NoTpebuTenen n 6usHeca K aTo-
My CeKTopy. MapKeTnnercsl CTaHOBATCH BCe
6ornee NonynspHbIMA Kak ans NpoaaBLOB, Tak
1 Onst nokynaTenein narogapsi cBoen ynobHo-
CTW, LLIMPOKOMY aCCOPTUMEHTY 1 OOCTYMHOCTK
TOBaPOB 1 YCNYT.

OpnHako, HeCMOTPS Ha BCe NPenMyLLIecTsa,
MapKeTnIenchl TakKe MMeKT CBOW orpaHu-
4YeHusa U BbI3bIBAOT BOMNpockl. Vccnenosa-
HVMe HanpasneHo Ha U3y4eHue orpaHuYeHnit
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