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AHHoTauua. OQHO MX KNHOYEBbIX ABWXYLLMUX CUM NPOPbLIBHOIO Pa3BMTMS 3KOHOMUKK Poccun
ABNIAGTCA TEXHONOTMYeckKoe NpeanpUHUMATEeNnbCTBO. BaXXHOCTb BHUMAHUA K Pa3BUTUID [AAHHOrMO
HanpaefieHNs MOATBEPXAAETCA LeNaMu 1 MexaHuamamu UX OOCTUMXKEHMS, CDOPMYNUPOBAHHBLIMU
B KoHuenuun TexHonormyeckoro passmtua Poccum Ha nepuop o 2030 ropa. TexHonormyeckoe
npeanpuHUMATENbCTBO CNOCOOCTBYET PELLeHNI0 Hanbonee akTyanbHOW B HACTOSLLEE BpemMs 3adadn —
06€ecreyeHnto TeXHOMOrN4eCKOro CyBepeHnTeTa rocyaapcTaa. Bsaumoaenctare Haykn n 6usHeca B npoLiecce
C03JaHNsA WHHOBALMOHHbLIX NPOAYKTOB U YCNYr NOAAEPXNBAETCA COOTBETCTBYHOLLEH 3KOCMCTEMOIA,
Lenn oyHKLMOHNPOBAHISA KOTOPOW HanpaBneHbl Ha akTUBM3aLMIO NpeanpuHUMaTenbCTBa, YCKOPEHue
N0BefleHNs NAEen 10 CO3aHus NPOTOTINA, a 3aTeM W 10 KOHEYHOro noTpebutens. B ctatbe aHanuanpyetcs
cneuuduKa TeXHONOrMY4ecKoro npeanpuHNUMaTenbCTBa, a TakxKe 9KOCUCTeMa ero NnoaaepXku B Poccuu.
BHe 3aBUCUMOCTM OT NPUOPUTETHOI rPpynmnbl TEXHONOTMUIA, K KOTOPbIM OTHOCUTCA pa3pabaTbiBaemas uaes,
B npouecce paboTbl HaA CO3OaHWEM U BblBeIEHWEM Ha PbIHOK WHHOBALMOHHOMO NPOAYKTa npejsiaraeTcs
YOenATb BHUMAHWE NMPOEKTUPOBAHWIO LMGPOBOro KOHTYpa, NOBbILWIALLEr0 KOHKYPEHTOCNOCOBHOCTD
cTapTana Ha pbiHke. Llenb JaHHON paboTbl 3aKM04aeTCcA B ONPeAeneHnmn NpyuHLKUNoB, cneunduky 1 coctasa
OCHOBHbIX 3/1EMEHTOB LICPPOBOro KOHTYpa TEXHOMOMMYECKOro cTapTana, nocTPOeHUN MaTpuLbl LU PoBbIX
WHCTPYMEHTOB B 3aBUCUMOCTI OT 3Tana pa3paboTku npoaykTa. [onyy4eHHble pe3ynbTaTbl 06/1aAatT Kak
TEOPETNYECKON, TaK W NMPaKTUYECKO 3HAYMMOCTbI0, 06eCcneynBas npupatleHne 3HaHnin B 061aCTH U3y4eHus
1 Pa3BUTMS TEXHONMOTMYECKOrO MPeanpPUHUMATENbCTBA U NPUMEHEHNUS MOMYYEHHbIX PE3YNbTaTOB ANg
NPOEKTUPOBAHMSA LNPOBOro KOHTYpa CTapTanoB, 0CHOBAHHbLIX HA MHHOBALUSX.

KntoueBbie cnosa: MHCTPYMEHTbI L pOBOI TpaHcopmaLum, Lugposusanms, LgpoBoi KOHTYP,
NPOEKTUPOBaHNE, TEXHOIOTMYECKNIA CYBEPEHUTET, CTapTan
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Abstract. One of the key driving forces behind the breakthrough development of the Russian economy is
technological entrepreneurship. The importance of attention to the development of this area is confirmed by the
goals and mechanisms for achieving them formulated in the Concept of Technological Development of Russia
for the period until 2030 year. Technological entrepreneurship contributes to solving the most pressing problem
at present. It is ensuring the technological sovereignty of the state. The interaction of science and business in
the process of creating innovative products and services is supported by an appropriate ecosystem, the goals of
which are aimed at activating entrepreneurship, accelerating the delivery of ideas to the creation of a prototype,
and then to the final consumer. The article analyzes the specifics of technological entrepreneurship, as well as
the ecosystem of its support in Russia. Regardless of the priority group of technologies to which the idea being
developed belongs, in the process of creating and launching an innovative product on the market, it is proposed
to pay attention to the design of a digital circuit that increases the competitiveness of a startup in the market. The
purpose of this work is to determine the principles, specifics and composition of the main elements of the digital
circuit of a technology startup, building a matrix of digital tools depending on the stage of product development.
The results obtained have both theoretical and practical significance, providing an increase in knowledge in the
field of studying and developing technological entrepreneurship and applying the results obtained to design the
digital circuit of innovation-based startups.
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BeBepeHune

fecneyeHne TEXHONOMMYeCKoro cyBe-
O peHuTeTa Poccun, To eCTb OOCTUXKE-

H1e cnocoBbHOCTU pacnonaraTb Kito-
4YeBbIMU TEXHOMOMMUSIMU, — 3TO OHO U3 MPU-
OpPUTETHbLIX HanpaBleHWn ona rocygapcrea
COrnacHo noctaHoBneruto [MpaBnTenbCTBA
Poccuickon ®epepaumn o1 15 anpena 2023
roga Ne603. [JocTvkeHMe cTpaTermieckmnx Le-
nen, TEXHONOIMYECKOro CyBepeHuTeTa, npe-
O[l0NEeHNe CbIPbEBOW 3aBUCKMMOCTM MOBbILLIAET

CMPOC Ha MHHOBALMN N YCUNUBAET MHHOBALIM-
OHHYIO aKTMBHOCTb, YTO HEPa3pbIBHO CBA3aHO
C pasBUTVEM TEXHOMOTMYECKOTO NPEAnpUHU-
MaTenbCTBa, aKTUBHbLIM MOABIEHUEM TEXHONMO-
rMYEeCKMX CTapTanos.

OCHOBOW pa3BUTUS TEXHOMOMNN 1 KItoYe-
BbIM (DAKTOPOM YCKOPEHUS MHHOBALMOHHbIX
NPOLLECCOB SBMAETCH yCheluHad peanvaa-
LMSt TEXHONMOTUYECKNX MPOEKTOB Ha PbIHKE MO
NPVOPUTETHLIM TPyNnamM TEXHONOTUI: «bornb-
LUne AaHHble», «/ICKYCCTBEHHbIM NHTENNEKT»,
«Cnctembl pacnpefeneHHoro peectpas»,
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