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AHHoTauua. MupoBas WHAYCTPUS CNOpTa SBNSETCS B HACTOALLEE BPEMS KPYMHbIM CEKTOPOM
MUPOBOI 3KOHOMWKM, KOTOPbIA JUHAMUYHO PA3BUBAETCS B YCNOBUAX KOHKYPEHLMA MHOTO4YUCIEHHbIX
CMOPTUBHbIX OpraHM3aLui, a TakKe Pas3nnyHbIX NpeacTaBUTeNen 6U3Heca U NONynspHbIX Meaua.
B cTaTbe aHanu3mpytoTCs rmaBHble NPOAYKTbI UHAYCTPUM CoOpTa (CMOPTUBHOE COGbITE 1 CMOPTUBHO-
03[10pOBUTENbHARA ycnyra), faHa o6lias peanbHas KapTWHA pbiHKA UHAYCTPUM CMOPTA C Y4ETOM
KaK pasnnyHblX NPOU3BOANTENEN, Tak U NoTpe6uTeneit aTux NPoAyKToOB. Y KaXAoro npoaykra
WHAYCTPUM CMOPTA €CTb CBOW 0COGEHHOCTU C Y48TOM PA3BUTUS PA3MNYHbIX CErMEHTOB UHAYCTPUM
(npocheccuoHanbHbIA 1 MACCOBbIA CNOPT, ETCKO-tOHOLIECKNA CNOPT U (OUTHEC-UHAYCTPUS). B pamkax
MPOBEAEHHOTO UCCNE0BaHNS BbIfBMEHbI CELNUYECKIE ANEMEHTbI KOHKYPEHTHOM CTpaTerui pasnnyHblx
NpoON3BOAMTENe MHAYCTPUN CMOPTA C Y46TOM 0COGEHHOCTE NPoAYKTOB 3TOM WHAYCTPUM. ABTOpPaMu
0TMEeYaeTcs NOsBNeHUe LMGPOBbIX BUAOB crnopTa (KNWGepcnopT, CopTUBHOE MPOrpaMMUpOBaHue,
dnLKUTAN-cnopT U Ap.), Y4TO 3aMeTHO CKa3blBAGTCH HA KOHKYPEHLWN PbiHKA CMOPTUBHbIX COOBITHIA.
KOHKYPEHLIMS Ha PbIHKE COPTUBHO-03[0POBUTENbHbIX YCYT CBA3aHa C Pa3BUTEM NPeANpPUHIUMATENbCKON
AeATENbHOCTV B MacCOBOM W [I6TCKO-IOHOLIECKOM CMOpTe, a Takxe B OUTHEeC-UHAYCTPUU. B cTaTbe
MOKa3aHo, KaK CerojiHs pa3BuUBaeTCs KOHKYPEHLIMA B UHAYCTPUM COPTA, KaK (hOPMUPYETCS KOHKYPEHTHas
cpefia 1 3a Kakue NpoAyKTbl MAET CONePHNYECTBO Y NOTpe6uUTenei UHAyCTpUn. MpeacTaBneHHas cTaTbs
MOKa3blBaeT YPOBEHb PA3BUTISI KOHKYPEHTHON CPefibl B MHAYCTPUM CROpPTa.
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Abstract. The global sports industry is today a large sector of the global economy, which is dynamically developing
in the face of competition from numerous sports organizations, as well as various business representatives and
popular media. The article analyzes the main products of the sports industry (a sports event and a sports and wellness
service), gives a general real picture of the sports industry market, taking into account both various manufacturers
and consumers of these products. Each product of the sports industry has its own characteristics, taking into
account the development of various segments of the industry (professional and mass sports, youth sports and
fitness industries). Within the framework of the conducted research, specific elements of the competitive strategy
of various manufacturers of the sports industry have been identified, taking into account the characteristics of the
products of this industry. The authors note the emergence of digital sports (e-sports, sports programming, fidgital
sports, etc.), which significantly affects the competition of the sports events market. Competition in the sports and
wellness services market is associated with the development of entrepreneurial activity in mass and youth sports,
as well as in the fitness industry. The article shows how competition in the sports industry is developing today, how
the competitive environment is being formed and for which products consumers of the industry are competing. The
presented article shows the level of development of the competitive environment in the sports industry.
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BeBepeHune

nposasi HAycTpua cnopta B XXI Be-
I\/l ke 6bICTPO N AMHAMWUYHO pa3BMBaET-

cH, HapallmMBas KoOMMepLManmaaumto
1 NokasbiBas xopoLumne o6opoThl, UMeS B BUAY
KOMMep4Yeckie noxodbl. B nocnegHee Bpems
MHOrMe KpynHble CMOPTUBHbIE OpraHn3amnn
0oKasannchb BbICOKOAOXOAHBIMN KOMMEPHYECKMN-
MU NpeanpuaTnaMm. K HUM MOXXHO OTHECTM
MOK 1 ®OUNDA, ceBepoameprkaHCKme npo-
doeccuoHanbHble NN, KPYMHbIE EBPOMNENCKNE
doyToOonNbHbIE KNYObl. OTO CBA3AHO C TEM, YTO
rMaBHbIA NPOAYKT MHOYCTPMM cropTa — crnop-
TVBHOE COObITME NOMNb3yeTcs 6OMbLUVM CMPO-
COM Y MHOMO4M1CIIEHHBIX NOTpebuTene (3pute-
nm, BuzHec 1 megma).

B cBA3M ¢ 9TUM Ha pbliHKE NPOAYKTOB WH-
AYCTPWUK CcrnopTa yCUnnMBaeTca KOHKYpeHUmnd,
N BO MHOIOM OHa CB#A3aHa ¢ 60pbOOM U Co-
NEePHNYECTBOM YHaCTHMKOB 3TOMO PbIHKA 3a
OeHbIM U BHMMaHMe OCHOBHbIX NoTpebute-
nen. B Poccum noka HeT Takom cepbel3Hom
KOHKYPEHUMN Ha pbIHKE CMOPTMBHbLIX COObI-
TWIA, TaK Kak rocyaapcTBO elle YaCcTUYHO dou-
HaHCUpyeT AEeATENbHOCTb CMOPTUBHbIX Op-
raHmM3aumin n3 6aXKeTHbIX cpeacTB (NPSMo
NN KOCBEHHO). XOTHA HEKOTOPbIE Mpodec-
CUOHanbHbIe KNybbl U UM yXKe Hay4YUIncChb
3apabaTbiBath 6narofapa KOMMepPYeCcKuMm
MCTOYHMKAaM OOXOLOB. TOI'):La KaK Ha pPblHKe
CMOPTMBHO-0300POBUTENBHbIX YCYr B POC-
CUIMCKOM MHOYCTPUX cnopTa pas3BMBaeTCs
PbIHOYHAS KOHKYpPEeHLNS.
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