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AHHOTaUUA. POCCHIACKUIA PbIHOK cuApa NOJy4ynn pasBuTie B CBA3M C U3MEHEHMEM NOTPe6UTENbCKMX
NPUBbIYEK 1 YBEIIMYEHUEM A0MNN CNaboankorosbHbiX HaNUTKOB. OaHaKo o6ecneyeHne 1 NoBbIlEeHME
KOHKYPEHTOCMOCOBHOCTY TPAANLIMOHHOMO CUAPA HA PbIHKE CNab0ankorosibHbIX HANUTKOB ABNAETCA CIOXKHbIM
1 TpebyeT 6oree AeTabHOr0 U3yyeHus. ITM 06yCNOBEHA aKTyalbHOCTb TEMbI MCCIEeN0BaHKA. B pamkax
nccnenoBaHns 6bin Npon3BeAeH aHaIn3 KOHKYPEHTHOM Cpefibl HA POCCUACKOM PbIHKE CNadoankoronbHbIX
HanWTKOB W BbISIBNIEHbI aKTyanbHble NMPO6EMbI NOBbIWEHUS KOHKYPEHTOCNOCOOHOCTY TPAAULMOHHOIO
cuppa. Gratba HalleneHa Ha BbISiBNEHUE (DakTOPOB, HEraTMBHO BIUAIOLIMX HA KOHKYPEHTOCMOCOOHOCTb
TPAAULMOHHOIO cuapa Ha POCCUMIACKOM PbIHKE C1ab0ankorosibHbIX HaNUTKOB, a TaKXXe Npo6sieM B AaHHOI
06/1aCcTI 1 Ha NPeANoXeHNe HanpaBneHnii nx pelweHns. CTatbs NOCBSLLEHA PACCMOTPEHNIO XapaKTepUCTUK
1 0COBEHHOCTEN cuapa Kak ToBapa, aHanu3dy KOHKYPEHTHOM Cpefbl, BbIABNEHUID Npo6neM 06ecrneyeHmns
11 NOBbILUEHUS KOHKYPEHTOCMOCOOHOCTU TPAAMLIMOHHOIO CUAPA HA POCCUINCKOM PbIHKE, @ TAKXXKE PaspadoTke
nyTei peweHns faHHbIX npo6nem. Mo pesynsbtatam NpoBeAEHHOr0 UCCIIe0BaHMA aBTOPbI NMPUXOASAT
K BbIBOAY, YTO PbIHOK cujpa B Poccun akTUBHO pa3BMBAETCA WU MMEET 611aronpuaTHbIe NepCcnekTUBbI.
Cuppopenue B Poccum CTUMYNMpYeT pa3BuTUe CeNTbCKOro X031MCTBa, N0J0BOACTBA, MUTOMHIUKOBO/CTBA,
c03JaHne paboymx MecCT B CeSIbCKO MECTHOCTU, CO3JaHne paboymx MecT B TOProsJie, CTUMYNMPYeT
HayyHble U3biCKaHms. iccnefoBaHne No3BONNMO BbIABUTL NPO6GNEMbl 06eCneYeHns 1 MOBbILIEHUS
KOHKYPEHTOCMNOCOOHOCTH Cuapa Ha POCCUIACKOM PbIHKE HAMUTKOB, K KOTOPbIM OTHOCWUTCA npo6fiema
onpefienieHns cTatyca TpaanLUOHHOr0 cuapa Ha 3akoHoJaTeNIbHOM YPOBHE, OTCYTCTBUE HaNoroBbIX NbroT
1 IpYron rocyaapcTBeHHON NOAAEPXKKI KOMMNAHWIA — NPOM3BOANUTENEN TPAAWULNOHHOIO Cuapa, KOHKYPeHTHas
6opbba C HaNnUTKaMu, NPOM3BEAEHHbIMM N0 APYroi TEXHONOMKN, HO TaKXXe Ha3blBaKLWUMNUCA cuapom. Ans
peLUeHus BbISBSIEHHbLIX NPOGIIEM ObIIN NPELSI0KEHbI MEPONPUATUSA MO MOBLILLEHNIO KOHKYPEHTOCNOCOGHOCTH
TPAAULMOHHOIO CUAPa Ha POCCUIACKOM PbIHKE. [0Ka3aHo, 4TO NPOBE/EHHbI aHaN3 KOHKYPEHTHOM CPefbl
MO3BOAET BbIABUTL MPOBGSIEMbI NOBbLILLEHNS KOHKYPEHTOCMOCOOHOCTU CUAPA HA POCCUIACKOM PbIHKE.
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Abstract. The Russian cider market has developed due to changes in consumer habits and an increase in the
share of low-alcohol beverages. However, ensuring and increasing the competitiveness of traditional cider in
the market of low-alcohol beverages is difficult, and requires more detailed study. This is due to the relevance
of the research topic. The novelty of the research lies in the fact that the author has analyzed the competitive
environment in the Russian market of low-alcohol beverages and identified the actual problems of increasing
the competitiveness of traditional cider. The purpose of the study is to identify factors that negatively affect
the competitiveness of traditional cider in the Russian market of low-alcohol beverages, as well as problems in
this area and to propose ways to solve them. The research methods include comparison, comparison, content
analysis, regulatory method, statistical analysis, graphical method. The article is devoted to the consideration
of the characteristics and features of cider as a commaodity, the analysis of the competitive environment, the
identification of problems of ensuring and improving the competitiveness of traditional cider in the Russian
market, as well as the development of ways to solve these problems. According to the results of the study, the
author comes to the conclusion that the cider market in Russia is actively developing and has favorable prospects.
Cider-making in Russia stimulates the development of agriculture, fruit growing, nursery breeding, the creation of
jobs in rural areas, the creation of jobs in trade, stimulates scientific research. The study revealed the problems of
ensuring and increasing the competitiveness of cider in the Russian beverage market, which include the problem
of determining the status of traditional cider at the legislative level, the lack of tax benefits and other state support
for traditional cider manufacturers, competition with drinks produced using a different technology, but also called
cider. To solve the identified problems, measures were proposed to increase the competitiveness of traditional
cider on the Russian market. It is shown that the competitive environment analysis makes it possible to identify
the problems of increasing the competitiveness of cider in the Russian market.

Keywords: competitive environment, low-alcohol drinks market, cider, cider competitiveness, Russian
cider market

For citation: Boiko A., Trubin A., Filimonova E. Analysis of the Competitive Environment of Cider Producers
in the Russian Market of Low-alcohol Beverages. Sovremennaya konkurentsiya=Journal of Modern Competition,
2023, vol.17, no.3, pp.18-30 (in Russian). DOI: 10.37791/2687-0649-2023-17-3-18-30

BeBepeHue

KTUBHOE pasBuThe pbiHKa cuapa B Poc-
Acvu/l Ha4anock oKkono 15 neT Hagzap B CB4-
31N C U3MEHEHNEM I'IOTpe6I/ITeJ'IbCKI/IX
MPEANOYTEHUI B CTOPOHY CNaboasikoronbHbIX
HaMMTKOB BMECTO KPenkoro ankorond. Poct

I'Ipe,ElI'IO‘-ITeHl/II7I HaTypalibHbIX CIl aboankorosnb-

HbIX HaMWUTKOB MPOVCXOAMN Ha OOHE Pa3BUTUSA
oTpacnn KpadToBOro NMBOBAPEHWNS, OTKPbLITUS
COTEH aBTOPCKMX MMBOBapeH, a Takxe onaro-
faps nbrotam g ManeHekux suHogeneH PO,
Poccunckuii peIHOK cuapa ABNAeTCcA O4HUM
N3 HEMHOTMX PaCTYLLMX CErMEHTOB PbIHKA Kak
B 0ObemMe NPON3BOACTBA, TaK 1 B 00bemMax npo-
pax. MNpowussoacteo cuapa B Poccun B 2022 1.

CospemeHHas KoHKypeHuus / 2023. Tom 17. Ne 3



